Sound Barrier Broken

Fakuma 2005 with more than 40,000 expert visitors

Friedrichshafen, 22 October 2005 – The outcome of a trade fair could hardly be any better: record numbers of exhibitors as well as visitors. The 17th FAKUMA, international trade fair for plastics processing, continues to grow even in times of economic difficulty. 40,058 visitors attended the event from the 18th through the 22nd of October for an increase of more than 3900 in comparison to two years ago.

A total of 1504 companies (2003: 1395) from 39 countries (2003: 23) presented their products from the fields of injection moulding, extrusion peripheral equipment, raw materials and auxiliaries, tool making, software and more on 720,000 square feet of exhibition floor space. There were innumerable innovations and a number of premieres as well. 40,058 expert visitors (2003: 36,152) were on hand this year to gather information regarding the latest trends and technologies in the plastics industry.

Fakuma – the Visitor Magnet

With an increase in visitor numbers of roughly 10%, the Fakuma experienced greater demand on the part of expert visitors than ever before. As promoter Paul E. Schall put it: “This shows how well accepted Fakuma is within the plastics industry. The figures plainly demonstrate that it’s the most important event for Europe’s plastics industry this year. And our expectations were surpassed significantly as well.” The trade fair’s clear-cut alignment towards plastics processing and the fields of injection moulding and extrusion has certainly contributed to this fortunate situation. Pavilion 6, which was reserved for extruders, was well accepted in this respect as well. However, competence demonstrated by the expert visitors is more important than the bare figures, and they demonstrated plenty of it: Above all decision makers from production and technical directors attended Fakuma, but design engineers, quality experts and, of course, machine operators and set-up personnel were also on hand, to mention just a few examples. And this substantiates Fakuma’s much praised practical approach, which is a further guarantee for success.

Fakuma – International Event
The entire plastics industry was excited to see how the event would shape up long before it opened its doors for the 17th time, especially considering the fact that a total of 11 pavilions covering 720,000 square feet of floor space would be occupied for the first time – and extrusion technology was allocated a pavilion of its own. Accordingly, a record number of 1504 exhibitors was attained, to which exhibitors from outside of Germany made a considerable contribution. 454 foreign companies (2003: 326) from 38 countries were represented in Friedrichshafen this year – also a new record. 128 of them came from Switzerland, 63 from Italy and 55 from Austria. This was followed by 32 exhibitors from France, 30 from the Netherlands and 20 each from Belgium and Taiwan. 9 each came from South Korea and the USA. This shows just how international Fakuma has become in the meantime. And the visitors are international as well. 16.3% of the event’s 40,000 expert visitors came from outside of Germany. Paul E. Schall: “This once again proves how much importance is placed upon Fakuma both inside and outside of Germany.”

Fakuma – the Knowledge Forum

In addition to trade fair offerings, the Fakuma forum provided an attractive presentation platform this year, and broke all records as well. With a total of 1725 participants (2003: 1365), more experts visited the presentations in pavilion 11 than ever before. The speakers expounded on new technologies and products for their highly interested audience, informed them about industry innovations and presented concrete applications.

Fakuma – a Practical Approach Combined with Tradition

Ever since its beginnings in 1981, Fakuma has enjoyed continuous growth in exhibitor numbers. It always takes place in the non-K years, the K trade fair in Düsseldorf being promoted once every three years. The Fakuma has also registered continuous growth in visitor numbers, although at the last event this figure dropped for the first and only time by 0.7%. But the loss has been more than made up for at this year’s record breaking event.

There are many reasons for Fakuma’s success: Right from the very beginning, the event has offered high levels of concentrated technical competence, and has provided the experts with outstanding opportunities for establishing new contacts and gathering information – all of this combined with a practical approach. And this becomes plainly apparent during a tour of the pavilions. Especially great value is placed upon personalised consultation. Friedrichshafen, which is located where Switzerland, Austria and Germany meet, is the ideal venue for the Fakuma and not only draws visitors from all over Europe, but rather from Asia as well to an ever greater extent. Beyond this, the Fakuma is distinguished by its broad range of offerings including processing machines and related peripheral equipment, raw materials, and, to just as great an degree, applications, automation solutions and C techniques – whether for injection moulding or extrusion. This broad product spectrum also results in a colourful mix of visitors at the trade fair.

The next FAKUMA will take place from the 17th through the 21st of October, 2006.
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