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Press Release 3, 25th February 2008

19th Fakuma: Record Breaking Visitor Numbers and Floor Space Occupancy

181 new exhibitors have already decided in favour of the 19th FAKUMA, international trade fair for plastics processing in Friedrichshafen. Together with the 710 returning exhibitors who have thus far registered, more floor space has already been reserved than at the last FAKUMA in 2006.

The 891 companies currently on the exhibitor list will occupy roughly 475,000 square feet of exhibition floor space. In 2006 just under 430,000 square feet were occupied, and there’s still plenty of time until the registration deadline expires, which means that the 2006 figure amounting to 1448 exhibitors and co-exhibitors may well be exceeded. This indicates that the two new exhibition halls which are under construction at the east entrance with nearly 140,000 square feet of overall floor space are urgently needed in order to accommodate all of the exhibitors. After construction has been completed, the exhibition centre will offer a total of 915,000 square feet of overall floor space.

Confronting Cost Pressure with Special Processes
The favourable economic situation is making a positive difference for the plastics processors. After all, the plastics processing industry produced goods with a value of roughly €53,000 million in 2007, amounting to a nominal increase of 7.5% (real: 5.8%) according to figures published by the GKV (Gesamtverband Kunststoffverarbeitende Industrie e. V.) (general association for the plastics processing industry in Frankfurt). The largest increase in turnover, namely 9.8%, was generated by the suppliers to the automotive and electrical industries, one of FAKUMA’s most important visitor groups. But the plastics processing industry, which is comprised to a great extent by mid-sized companies, is nevertheless battling with increasing pressure on its profit margins which is coming from raw materials manufacturers as well as large customers. And this makes it all the more important to gather comprehensive information regarding production techniques, 
special processes, automation solutions and control technologies which reduce material consumption, in order to confront cost pressure with corresponding increases in productivity. And there’s hardly another trade fair which is better suited to this end than the FAKUMA, which has retained its familiar, clear-cut atmosphere despite growth in recent years.

From the Trade Fair Directly to Production
For 2008 as well, the GKV is forecasting further demand growth in the neighbourhood of 3½ to 4%. There’s lots of remaining growth and innovation potential according to the association. And in particular those innovations which are distinguished by their practicability can be found at FAKUMA. The objective of the exhibitors in Friedrichshafen is not just to represent themselves, but rather to offer solutions and processes which can be taken advantage of in production more or less immediately.

Incidentally, things are going well for the plastic processing machinery manufacturers as well, and the VDMA-Fachverband Kunststoff- und Gummimaschinen (technical society for plastic and rubber processing machines) had already increased its turnover prediction to 7% in September of last year.

Where cost pressure is concerned, one automatically thinks of energy – especially in Germany. In particular injection moulders and extruders are struggling with sharply rising energy prices. Appeals to the politicians and the power utilities have had little effect. And that makes it all the more important to exploit energy saving technologies. This will also be an issue at FAKUMA, and in particular machinery manufacturers will present interesting solutions in this area.

The 19th FAKUMA will take place in Friedrichshafen on Lake Constance from the 14th through the 18th of October, 2008. Further information and registration forms are available for download at www.fakuma-messe.de.
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