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Press Release from P. E. Schall GmbH & Co. KG regarding:
FAKUMA 2009 at the Friedrichshafen Exhibition Centre

20th FAKUMA – a Strong Anniversary Year

The 20th FAKUMA international trade fair for plastics processing, the world’s number one trade fair for injection moulding, will take place at the Friedrichshafen Exhibition Centre from the 13th through the 17th of October, 2009.

The 19th FAKUMA closed roughly five months ago and the 20th FAKUMA is already just around the corner. But what’s happened in recent months, and what’s yet to transpire during the next seven months before FAKUMA celebrates its anniversary, can hardly be sorted out at the moment. And thus it’s good that the FAKUMA international trade fair for plastics processing is a permanent fixture which is as steady as a rock, and is thus able to provide innovative companies with strong support, even during times of economic difficulty. In concrete terms, this can be elucidated with the help of several current figures: More than seven months before the 20th FAKUMA is once again held at the Friedrichshafen Exhibition Centre from 14 through 18 October 2009, project manager Annemarie Lipp is already able to announce that just under 75% of the record breaking number of exhibitors who participated in 2008 have again registered for participation, and that more than 375,000 square feet of net exhibition floor space has been firmly booked – more than 85% of total floor space occupied at the highly successful event in the previous year.

85% of the Floor Space Occupied in 2008 is Already Booked.
If these impressive figures are examined objectively, it can be easily assumed that FAKUMA’s anniversary event will once again be a full-house. At any rate, the exhibitors consider FAKUMA one of their most important marketing instruments and are not planning any reductions in floor space for this reason – on the contrary, some exhibitors will increase booth size. The fact that the plastics industry is now experiencing an economic low point after many years of quantitative and qualitative growth can by no means be denied. But it’s also plainly apparent that the markets will only be able to recover quickly on the basis of new, innovative, resource-saving and energy-efficient technologies, products, systems and process solutions, by means of which innovative companies can shape their own economic situations.

Winner Potential through Strict Technology and Marketing Orientation

Participation of exhibitors from outside of Germany is once again developing very nicely. Manufacturers and suppliers from 28 different countries are already represented; participants from a total of 35 countries were on hand at the last FAKUMA. In this case as well, based on registrations and bookings received thus far, it can be assumed that the previous record will be met, or even exceeded – because the next FAKUMA is not scheduled to take place until the fall of 2011. It’s only logical that the wheat should be separated from the chaff during times of economic difficulty, and that a selection process takes place. On the other hand, this provides innovative, strong manufacturers who demonstrate a strict technology and marketing orientation with enormous opportunities for gaining new market shares. The 20th FAKUMA, international trade fair for plastics processing, supports all market players in their efforts to emerge from the current economic plight stronger than ever. And that’s why interesting forums, seminars and special shows will round out the trade fair’s range of offerings and services during its anniversary year as well. In addition to this, the in-house industry TV information channel, namely kunststoffe.tv, will also be featured at the trade fair again. Theme parks have been planned as well, which will address the subject of, for example, energy efficiency through the use of electrically powered injection moulding machines.

Further information, logos and image files can be accessed at 
www.fakuma-messe.de.

The Schall Group of Companies

The Schall group organises a total of 26 national and international exhibitions at its own, and at external venues both inside and outside of Germany. Six of these are public exhibitions, for example “Faszination Modellbau”. The other 20 events are technical trade fairs which cover important industry sectors. Motek (handling technology), Control (quality assurance), Optatec (optical technologies) and Car & Sound (mobile electronics) are worldwide, leading technical trade fairs. Fakuma (plastics processing) and Blechexpo (sheet metal processing) are each considered the number two events in their respective industries throughout the world. At the events which take place in Germany, 12 to 20% of the visitors come from foreign countries. Alone in Stuttgart, Schall’s Motek, Control and Blechexpo trade fairs occupied at total of more than 1,900,000 square feet of floor space (this corresponds to 19 fully occupied pavilions), thus making a considerable contribution to utilisation of the Stuttgart Exhibition Centre. On the twelve days during which these events were held, representatives from roughly 3000 exhibiting companies, as well as approximately 80,000 visitors came to Stuttgart – a significant push for the local economy, service providers, hotels and restaurants. In the meantime, the trade fair concepts for Motek and Control have also been adopted in France, Italy, Austria, Sweden, China and India. Depending upon which events take place in each respective year, the Schall group generates an annual turnover of about €28 million with roughly 50 employees.
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