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Press Release from P. E. Schall GmbH & Co.

Topic: 20th FAKUMA at the Friedrichshafen Exhibition Centre on Lake Constance

20th FAKUMA Drives the Plastics Technology Economy

FAKUMA’s anniversary exceeds all expectations, exhibitors close business transactions with customers from 90 countries, more than 37,000 expert visitors and a total of 500,000 visitors throughout FAKUMA’s history to date

Once again in 2009, the FAKUMA international trade fair for plastics processing has lived up to its reputation as Europe’s, if not the world’s most important plastics trade fair. This applies above all to the field of injection moulding technology, and FAKUMA is plainly the world’s number one event in this area! But not only in this sector – because FAKUMA is also the international leader where extrusion and thermoforming technologies are concerned. This also became plainly apparent in a highly convincing fashion at FAKUMA’s 20th anniversary event which was held again at the Friedrichshafen Exhibition Centre on Lake Constance from the 13th through the 17th of October.

Worldwide Number 1 in the Injection Moulding Business

FAKUMA was able to assert itself on its 20th birthday despite turbulent times within the market. More than 1500 exhibitors came from over 30 countries and occupied more than 910,000 square feet of overall exhibition floor space at the Friedrichshafen Exhibition Centre, which has once again been expanded. Furthermore, the 20th FAKUMA drew 37,281 expert visitors from more than 90 countries around the globe, and thus in light of the internationalism displayed by manufacturers and suppliers, as well as by expert visitors, the event rightly lays claim to its title as an “international trade fair for plastics processing”. Beyond this, the five hundred thousandth expert visitor to attend FAKUMA over the years, Mr. Kornel Barna, was welcomed already on the third day of the event, a fact which allows one to draw conclusions regarding the unremitting success story of the 28 year old FAKUMA.

More than 37,000 Expert Visitor and a Total of More Than 500,000 Visitors

Extremely strong media presence demonstrated by just under 500 representatives of the trade press, the business press and the daily papers is further indication of the enormous international importance placed upon FAKUMA, and even radio and television were on hand providing extensive coverage of the event. In the end, the plastics technology economy proved itself highly robust at FAKUMA, and revealed that it’s regaining its strength: Numerous exhibitors who came to Friedrichshafen with relatively low expectations were able to transact surprisingly good business, and are now reporting well filled order books, which hasn’t been the case for quite some time in this innovative industry.

FAKUMA as a “Genuine” Sales Platform

Full of joy, some of the exhibitors reported spontaneous trade fair sales and great interest in concrete solutions, which is also a positive sign that the industry is not fixated solely on better times after the crisis, but rather is consistently paving the way for more productivity and efficiency right now. In summing up what is now being called the most successful ever FAKUMA trade fair for plastics technology by all involved parties, it can be said that it took place at precisely the right time and provided the market with powerful impetus for lasting business. Once again, FAKUMA has demonstrated its qualities as a “plastics ambassador” and a “trailblazer for solutions with plastics”, which opens up tremendous future opportunities for the entire industry with regard to efficient use of resources, lightweight construction and energy efficiency. The next FAKUMA will take place from the 18th through the 22nd of October, 2011.

The Schall Group of Companies 

The Schall group organises a total of 26 national and international exhibitions at its own, and at external venues both inside and outside of Germany. Six of these are public exhibitions, for example “Faszination Modellbau”. The other 20 events are technical trade fairs which cover important industry sectors. Motek (handling technology), Optatec (optical technologies) and Car & Sound (mobile electronics) are worldwide, leading technical trade fairs. Fakuma (plastics processing) and Blechexpo (sheet metal processing) are each considered the number two events in their respective industries, and Control (quality assurance) is considered number one around the globe. At the events which take place in Germany, 12 to 20% of the visitors come from foreign countries. Alone in Stuttgart, Schall’s Motek, Control and Blechexpo trade fairs occupied at total of more than 1,900,000 square feet of floor space in 2007 (this corresponds to 19 fully occupied pavilions) thus making a considerable contribution to utilisation of the Stuttgart Exhibition Centre. On the twelve days during which these events were held, representatives from roughly 3000 exhibiting companies, as well as approximately 80,000 visitors came to Stuttgart – a significant push for the local economy, service providers, hotels and restaurants. In the meantime, the trade fair concepts for Motek and Control have also been adopted in France, Italy, Austria, Sweden, China and India. Depending upon which events take place in each respective year, the Schall group generates an annual turnover of about €28 million with roughly 50 employees.
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