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Press Release from P. E. Schall GmbH & Co. KG regarding: 
21st FAKUMA from 18 through 22 October 2011 at the Friedrichshafen Exhibition Centre

21st FAKUMA = 30 Years of Plastics Technology

With more than 915,000 square feet of overall exhibition floor space and 1664 exhibitors from 34 countries, the 21st FAKUMA is a trade fair benchmark for industrial sectors in the field of plastics technology.
The figures couldn’t be more impressive: With exactly 1664 exhibitors, the FAKUMA international trade fair for plastics processing is presenting itself with more than just its usual vitality – especially in light of the fact that 1091 of the exhibitors come from Germany, plainly indicating that technologies, products, processes and system solutions supplied by domestic companies are in demand around the world. It’s also worth mentioning that the 645 exhibitors from foreign countries near and far come from 34 different industrialised nations. And thus FAKUMA continues to gain importance for these manufacturers and suppliers as well, who are predominantly concerned with penetrating new markets. During its anniversary year in 2011 as well, i.e. on its 30th birthday, FAKUMA is very comfortable with its supporting function for international marketing as a springboard for gaining access to global markets; and this is not least of all made apparent by the fact that FAKUMA will fully occupy all of the halls, as well as the east and west foyers at the Friedrichshafen Exhibition Centre.

1664 Exhibitors as a Birthday Present

Annemarie Lipp, longstanding FAKUMA project manager who has been on board from day one, says: “We’re admittedly surprised by the continuing booking boom for the 21st FAKUMA, because despite the economic perplexities experienced in recent months, there have been virtually no alternating upward and downward trends with regard to bookings, but rather strictly constant growth. This is a sign of the stability and the stature of the companies themselves. They’ve obviously done their homework during the crisis, and are coming up with the right answers at the height of the times, for example with regard to diverse challenges in the areas of lightweight engineering, functions integration with simultaneous miniaturisation, the substitution of conventional materials and, last but not least, sparing use of resources and energy efficiency.” Many manufacturers are providing practical proof of these accomplishments in the form of innovative products and solutions, for example in the fields of micro injection moulding, medical engineering applications, material saving processes and drives with significantly reduced energy consumption.

Worldwide Offerings for Plastics Processing

The sheer force of global offerings covering technologies, processes, products and systems for plastics processing is not least of all manifested by the fact that all available exhibition floor space at the ultramodern Friedrichshafen Exhibition Centre will be fully occupied by FAKUMA. With 915,000 square feet of fully booked overall exhibition floor space and 1664 exhibitors from 34 countries, FAKUMA fulfils the criteria for its reputation as a “leading international trade fair for plastics processing” in every respect – especially considering the fact that the highly attractive supplementary programme including theme parks and special shows will ideally round out information offerings for expert visitors from all over the world, making a visit to Friedrichshafen on Lake Constance where Germany, Austria and Switzerland meet more or less mandatory.

The Schall Group of Companies

Trade fair promoter P.E. Schall GmbH & Co. KG organises six different public exhibitions in Germany and 20 technical trade fairs at the international level. Motek (handling technology), Control (quality assurance) and Optatec (optical technologies) are the world’s leading events in their respective industries. Fakuma (plastics processing) and Blechexpo (sheet metal processing) are each considered number two throughout the world. Trade fairs held at the new Stuttgart Exhibition Centre including Motek, Control and Blechexpo, occupied roughly 1,990,000 square feet of floor space in a total of 15 halls in 2009. Approximately 3000 companies exhibited their products and services on 12 trade fair days. 75,000 international guests visited the trade fair halls in Stuttgart during this time. Depending upon which events take place in each respective year, the Schall group generates an annual turnover of about €28 million with roughly 40 employees.
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