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Press Release from P. E. Schall GmbH & Co. KG regarding: Final Report for 19th FAKUMA in Friedrichshafen on Lake Constance

FAKUMA 2008 with More than 40,000 Expert Visitors

Like the Rock of Gibraltar: FAKUMA international trade fair for plastics processing defies any signs of economic weakness with record breaking numbers and a large percentage of participants from outside of Germany.

Despite all of the gloomy predictions and foreboding – the great, and in the opinion of many exhibitors sustainable success of the 19th FAKUMA, international trade fair for plastics processing, makes it apparent that the so-called “real economy” will not necessarily have to get drawn into the downward spiral of the worldwide financial crisis. The 1705 exhibitors, as well as more than 40,000 expert visitors (41,856), were relatively unimpressed by the current debacle and ostentatiously turned their attention to business matters. This very good objective impression is reinforced by the fact that precisely 480 of the 1705 exhibitors came from foreign countries near and far, and with more than 20% of the 41,856 expert visitors, a comparatively large percentage of the visitors travelled from outside of Germany to Friedrichshafen on Lake Constance as well.

Very Large Percentage from Outside of Germany

Naturally, the largest number of manufacturers and suppliers of machines, systems, tooling, peripheral equipment, raw and auxiliary materials, precision engineered semi-finished goods, finished goods and services came from Germany (1225), followed by Switzerland (125), Italy (82) and Austria (50). After welcoming 1445 exhibitors to the 18th FAKUMA in 2006, and now that the Friedrichshafen Exhibition Centre has been expanded with two additional pavilions in 2008, the private trade fair promoter has now set a new record with 1705 exhibitors from 35 countries around the world. Occupied exhibition floor space grew from 721,000 in 2006 to 873,000 square feet in fall 2008, and the ultramodern Friedrichshafen Exhibition Centre which now encompasses 12 pavilions was thus completely booked out with the 1705 exhibitors.

Innovations in Plastics Technology on 873,000 Square Feet

More exhibitors than ever, an additional 152,000 square feet of exhibition floor space, very high levels of internationalism amongst exhibitors and expert visitors, lots of world’s firsts, innumerable innovations which provide quick benefits – and despite all of this, the FAKUMA international trade fair for plastics processing was able to retain is special flair. As expressed by Paul E. Schall, managing shareholder of trade fair promoters P. E. Schall GmbH & Co. KG: “As an industry meeting place, the FAKUMA is plainly accepted as one of the world’s most important business platforms for plastics processing companies. The German representatives were able to add an additional 4.4% to already high levels during the first half of 2008. If we view the 19th FAKUMA as a sort of trend barometer, it would appear that the plastics industry will be able to defy the downturn which is more or less being provoked by the eternal pessimists. In any case, many of the exhibitors from both inside and outside of Germany were quite satisfied, and are expecting good post-event business.”

FAKUMA – Number One Industry Meeting Place

This is also confirmed by numerous expert visitors, of whom more than 70% indicated that they are more or less directly involved in investment decisions, as well as by the fact that many investments can hardly be postponed in order to maintain the company’s competitive edge. Further evidence of FAKUMA’s wide ranging acceptance is demonstrated by the fact that 220 media representatives from 15 industrialised nations attended the 19th FAKUMA – more trade journalists and editors then ever before. This assures broad based coverage which benefits all of the exhibitors and the FAKUMA international trade fair for plastics processing, and it spreads and firms up FAKUMA’s reputation as a top injection moulding technology event well beyond Europe’s own boundaries. The 20th FAKUMA will take place in 2009 from the 13th through 17th of October, once again of course at the Friedrichshafen Exhibition Centre, and will point the way to the future for plastics technology beyond 2010 as an anniversary event for the industry.
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Photo 1: 

World class technology for plastics processing was on display at Fakuma, which took place in Friedrichshafen from the 14th through the 18th of October. The event is considered an important, leading trade fair for the industry.
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Photo 2:

Once again, more than 40,000 expert visitors stormed the pavilions. The two newly constructed pavilions were occupied for the first time.

Photos: P. E. Schall GmbH & Co. KG

Further information, logos and image files can be accessed at www.fakuma-messe.de.
The Schall Group of Companies

The Schall group organises a total of 26 national and international exhibitions at its own and at external venues both inside and outside of Germany. Six of these are public exhibitions, for example “Faszination Modellbau”. The other 20 events are technical trade fairs which cover important industry sectors. Motek (handling technology), Control (quality assurance), Optatec (optical technologies) and Car & Sound (mobile electronics) are worldwide, leading technical trade fairs. Fakuma (plastics processing) and Blechexpo (sheet metal processing) are each considered the number two events in their respective industries throughout the world. At the events which take place in Germany, 12 to 20% of the visitors come from foreign countries. Alone in Stuttgart, Schall’s Motek, Control and Blechexpo trade fairs occupied at total of more than 1,900,000 square feet of floor space in 2007 (this corresponds to 19 fully occupied pavilions), thus making a considerable contribution to utilisation of the Stuttgart Exhibition Centre. On the twelve days during which these events were held, representatives from roughly 3000 exhibiting companies, as well as approximately 80,000 visitors came to Stuttgart – a significant push for the local economy, service providers, hotels and restaurants. In the meantime, the trade fair concepts for Motek and Control have also been adopted in France, Italy, Austria, Sweden, China and India. Depending upon which events take place in each respective year, the Schall group generates an annual turnover of about €28 million with roughly 50 employees.
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