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Facts and Figures FAKUMA 2011
Date:

18. – 22.10.2011


Tuesday to Saturday

Location:
Fairground Friedrichshafen

Cycle:

 (2 years successively) since 1981 (not in "K" years)

Hall:
The whole exhibition ground with all 12 halls A1 - A7, B1 - B5

Exhibitor / Countries:
                  1.672 /    33

Number of Inland / Foreign Country:
     1.116 / 556

________________________________________________________________
Area gross / net (in sqm): 
85.000 / 47.079

Priorities of the Exhibition:

	Machines

Machines and equipment for preprocessing, recycling

	Extruders and extrusion plants

	Injection moulding machines

	Blow moulding machines

	Presses

	Machinery for foam

	Reactive or reinforced, resins

	Other processing machines

	Post processing machines

	Finishing machines

	Welding machines

	Moulding tools, parts and components

	Auxiliary equipment 

Test and measuring equipment

	Printing equipment 

Other machines

Finished Products

	Semi-finished products, technical parts and reinforced plastics

Raw Materials and Auxiliaries

	Raw materials, compounds, auxiliaries, additives, dye

Organisation

	Services, publishing houses, associations



Special Events:

Forum: Exhibitor-Forum  Passage between  hall  A5 and  A6

Special Areas: 

Theme Park Plastics in Medical                                   foyer west

Special area  "Make energy efficiency visible"              foyer east
Exhibition special:

Fakuma - Express - 2 Publications 

FAKUMA-Projectmanagement:


Annemarie Lipp 

Phone:
  +49 7025 9206 650

Fax: 

  +49 7025 9206 631

E-Mail:
lipp@schall-messen.de

Organizer / Contact:

P.E. Schall GmbH & Co. KG

Gustav-Werner-Str. 6

D-72636 Frickenhausen-Linsenhofen

Phone:

+49 7025 9206 0

Fax:


+49 7025 9206 620

E-Mail:
fakuma@schall-messen.de

Internet:
http://www.fakuma-messe.de

Next Event:

22. Fakuma
16. – 20.10.2012, 

Messe Friedrichshafen


FAKUMA 2011:

Visitors  / Countries
                                44.823  /   119

                         



from abroad  28%
----------------------------------------------------------------------------------------

Visitors : Distance arrival
up to             
300 km
63%

more than      
300 km
37%
----------------------------------------------------------------------------------------

Visitors : Interest in product ranges
(Several answers possible)
Injection moulding machines





67 %

Extruders and extrusion plants                                      

16 %

Blow moulding machines                                     


  7 %

Machines and equipment for preprocessing, recycling     

17 %

Other machines
                                                          
18 %

Tools, parts 
                                                         

47 %

Test and measuring equipment


            

24 %

Semi-finished products                                                     
17 %

Raw materials, compounds, auxiliaries, additives                     
37 %

Services

                                                             
18 %

---------------------------------------------------------------------------------------

Visitors : Occupational position

Company owner, partner, professional services    


10 %

Managing director, board member, agency heads
 

  9 %

Authorized signatory, Head of main department


  5 %

Head of department, foreman





25 %

Engineer, design engineer                                                 
19 %

Other employee
                                                 

16 %

Skilled worker                                 
                             
  9 %

Professor, Teacher







  1 %

Apprentice, Student

                                        
  5 %
---------------------------------------------------------------------------------------


Visitors : Influence on purchasing/

procurement decisions

decisively                                       


26%


contributory                                     


41%


in an advisory capacity                    


22%

----------------------------------------------------------------------------------------

Visitors: Area of responsibility 

(Several answers possible)
Management






22 %

Research, development, construction



29 %

Planing, job preparation





11 %

Production







32 %

Production control, quality control



  8 %

Purchasing acquistion 





16 %

Finances, accounts, controlling




  3 %

Administration, organisation, personnel management 
  3 %

Marketing, sales, advertising, PR



  9 %

Storage, material management, logistics, transport
  4 %

Maintenance, repairs





  8 %

Others







  6 %

---------------------------------------------------------------------------------------

Visitors: Industry affiliation

(Several answers possible)
Automobile engineering, vehicle construction

24 %

Electronics and electro technology



14 %

Precision engineering
                                      
  4 %

Research institutes, universities




  2 %

Information, communication technology


  1 %

Plastics working and processing




64 %

Machine, device and plant construction


13 %

Metal working and processing

 


  9 %

Optic, optoelectronic





  2 %

Associations, Networks
                               

  1 %
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